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Solicitation No. GF-2013-R-0119 for Strategic Marketing Plan for the University of the District of Columbia is hereby
amended as follows:

1) Delete Section M.3 - Evaluation Criteria in its entirety and replace with revised Section M.3 (Attachment A).
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Tuesday, September 17, 2013, by 2:00 pm (EST).

3) All other terms and conditions remain the same.
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M.3

M.J3.1

ATTACHMENT A

EVALUATION CRITERIA

Proposals will be evaluated based on the following technical and price evaluation factors
listed in descending order of importance.

Volume 1 - Technical Capability Information Evaluation 80 POINTS

The Technical Proposal must include necessary information to enable evaluators to form
a concrete conclusion of the Offeror’s ability to manage and perform the work identified
in the solicitation. The evaluation of each Technical Proposal shall measure the ability of
the Offeror to effectively manage general construction projects, provided in response to
the submission requirements specified in Section L.19.

FACTOR1 PERFORMANCE STRATEGY (Section L.19.1.1) 30 POINTS

Subfactor 1 - Presentation of proposed campaign directed at applicants prospects for the
Spring and Fall of 2014. This shall include the types of media the Offeror
proposes, duration of advertisement and estimated cost for each type of

media. - (20 points)

Subfactor 2 - Identify proposed markets and mediums to direct campaign message - (5
points)

Subfactor 3 — Demonstrate creativity through work samples from previous campaigns -
(5 points)

FACTOR 2 HISTORY, EXPERIENCE AND DESCRIPTION OF THE
COMPANY (Section L.19.1.2) 20 POINTS

Subfactor 1 - Legal structure and organizational chart of the Company — (5 points)
Subfactor 2 — Number of years of experience and expertise in the field — (5 points)

Subfactor 3 — Experience with higher education clients, specifically recruitment
campaigns — (5 points)

Subfactor 4 - Affiliated services, i.e. printing vendors, give-away vendors, article and
features placement services and production studio facilities — (5 points)



M.3.2

M.3.3

FACTOR3 PAST PERFORMANCE (Section L.19.1.3) 20 POINTS

Subfactor 1 — Three similar projects in the last three years that demonstrates successful
experience marketing in higher education - (15 points)

Subfactor 2 - One reference for each project - (5 points)

FACTOR 4 RESUME OF KEY PERSONNEL (Section L.19.1.4) 10 POINTS
Subfactor 1 — Resume and availability matrix of consultants - (6 points)

Subfactor 2 - Number and profile of media and PR staff - (2 points)

Subfacter 3 - Senior management position and profile - (2 points)

FACTOR S PRICE PROPOSAL EVALUATION 20 POINTS
The price proposal evaluation will be objective. The Offeror with the lowest price will
receive the maximum price points. All other proposals will receive a proportionately

lower total score. The following formula will be used to determine each Offeror's
evaluated price score:

Lowest price proposal
--- X 20 = Evaluated price score
Price of proposal being evaluated

PREFERENCE POINTS 12 POINTS

Preferences for Local Business, Disadvantaged Business, Resident-owned Business,
Small Businesses, Longtime Resident Businesses, or Local Businesses with Principal
Offices Located in an Enterprise Zone in accordance with Section M.4. The maximum
preference points a Contractor can receive is 12. The preference points will be added to
the Contractor evaluation score.

TOTAL POINTS 112 POINTS

The maximum total points awarded under the solicitation are 112.



